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[15 clear that wellness revolution is

about to change our lives as much

s did the automobiles or personal

computers. There are many ways to
t1eate fortune in wellness revolution.
One ol my favourite, particularly to
Iew emerging Indian markets is direct
wolling

Ihis intellectual distribution system is
the wingle most effective medium we
have today for teaching people about
Hew wellness products & services that
Wil tmpact people’s lives physically,
mentally and financially.

“Wellnews Business is Proactive! Thus,
MuYoung  International Integrates

A ullular Nutrition’ & Intellectual distri-
Blion wy«tem to provide products to
Wk o person stronger, smile better,
Wik younaer, feel healthier, to reduce
M8 #ffect ol aging and to avoid be-
S0 the customer of sickness busi-
NEsy

put Hiecl & KPMG report direct
Wi oty s stated to touch 645

Wi hy 20.% Thus, the only fastest
ul growing the area of wellness
ution 1 direct selling, which is

h"""lol'l‘ 1 »(I‘ly.

Dr Muhammed Majeed,

Founder, Sami Labs/Sabinsa group

apidly changing lifestyle, ageing population,

growing awareness about health, fitness and over-

all wellness, besides India’s large population base

have led to exponential growth of the nutraceu-
tical market here. However the domestic market which
constitutes about 1.5% of the global market share, is still
at its nascent stage when compared to US, Asia Pacific or
European Union.

According to a study conducted by ASSOCHAM, India’s
nutraceutical market is likely to cross $6.1 billion by 2020
from the current level of $2.8 billion and growing at a
CAGR of about 17%. Due to increased awareness, it is ob-
vious the market penetration is high around 22% as com-
pared to 6% in the rural market, in the country.

The industry is expected to see more categorisation in
2016 as companies have started to focus on niche ar-
eas like women health, chronic diseases, kids, diabetes
etc. An unprecedented demand for more natural health
solutions, a fundamental shift towards food and natural
functional food-based ingredients, as well as demand for
cleaner, safer and more effective products are the under-
lying forces set to redefine the nutraceutical market in the
coming year. As products from established players in the
sector undergo rigorous testing with food testing labs
growing exponentially, the government should look at
providing support to the industry with special subsidies
to such manufacturing companies.

One of the major challenges that the natural product
industry is facing, is the adulteration of natural products.
Our fear is that there are many botanical extracts that are
adulterated. There are companies who follow unethical
practices and are selling adulterated products and this
deceptive practice threatens the future of nutraceutical
industry.
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Adulterated products may threaten the
future of nutraceutical industry

27




